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Clothing production expands at Lighthouse
W

hen Tish Cox told
her daughter she was
thinking of producing her fashion line at Dallas
Lighthouse for the Blind, the
teenager responded, “That’s
the dumbest thing I ever
heard.”
The idea of blind and partially sighted people sewing
$350 blouses and $795 dresses
does beggar belief. But it’s been
working — successfully —
since August.
“It’s the coolest thing ever,”
enthused Cox during a tour of
her 4,500-square-foot production space at the Lighthouse
complex near Cityplace. “The
goal is for Lighthouse to grow
and us to grow.”
Cox, who has been in business since 2010 and includes
Canary among her retail accounts, previously used contract manufacturers but was
concerned her company needs
would exceed their output.
Producing at Lighthouse allows her to keep production in
the U.S. at about the same cost,
she noted.
The 16 sewers, cutters and
pressers producing her goods
earn $9 to $20 an hour, and
half are blind or visually impaired. The five-year plan aims
for the staff to grow to 55 vision-impaired employees and
25 sighted.
Forrest “Rusty” Bell, who
designed the sewing training
program for the visually impaired but has since left Lighthouse, initially didn’t think it
could be done. After racking
his brain, he taught by having
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students shadow his hands to
feel how they moved.
“It’s all about muscle memory and repetition,” Bell said.
Sighted sewers watch the
stabbing needle, but the vision
impaired feel the fabric in
order to guide it. Finger guards
on the sewing machines prevent injury.
There have been mistakes,
Cox conceded, but that happens in any garment factory.
Sighted staff supervise production and inspect and measure
every finished piece.
Dallas Lighthouse is no
stranger to clothing manufacturing as it makes reflective
uniforms and vests for the
Texas Department of Transportation. Last year, it introduced DLB brand active
wear for women, men and
kids, as well as reflective and
weatherproof togs for pets.
It began making embossed
vinyl products for U.S. military
services in the 1940s and also
supplies plastic folders and
eyeglass cases. It ships similar
goods to the U.S. departments of Commerce and
Energy.
More projects are in the
works, noted Lighthouse president and CEO Hugh McElroy.
This month, it will an-
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Elaina Tillinghast of Dallas draws a top closer so she can see the progress made on one of designer Tish Cox’s fashions.
“It’s the coolest thing ever,” Cox said of the garments’ production at Dallas Lighthouse for the Blind.

nounce its involvement with a
miniature wearable medical
device that helps regain some
vision lost to macular degeneration, retinitis pigmentosa or
diabetic myopathy, he said.
In February, Dallas Lighthouse plans to release DLB
safety equipment featuring
flame-retardant reflective
clothing.
“By midyear, we plan to
open a new low-vision center

with three comprehensive
services labs for blind and
low-vision people. Two types
of vision labs have never existed in North Texas,” he said.
The various initiatives are
expected to yield 575 jobs over
four years, McElroy said.
An estimated 2.3 percent of
Americans have a visual disability, and the figure rises to 6.7
percent for seniors 65 and
older , according to Cornell

University Employment and
Disability Institute.
The Dallas Lighthouse
serves 153,000 sight-impaired
people in North Texas and has
231 full-time staffers, of whom
75 percent are visually impaired, McElroy said. The
group also employs blind and
vision-impaired business
services personnel such as call
center operators.
“The Dallas Lighthouse is

the largest employer of blind
and vision-impaired workers
in North Texas,” McElroy
pointed out. “It is the thirdoldest organization of its kind
in the U.S. entering its 86th
year of operation.”
He was recruited out of
retirement in 2015 to lead the
organization.
“This is the happiest place
to work I’ve ever been,” McElroy said.
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Report: Trump against megamerger
Time Warner, AT&T
shares both down
after news released
By MELISSA REPKO
Staff Writer
mrepko@dallasnews.com
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Secretary of State-designate Rex Tillerson waited to meet
with Senate Foreign Relations Committee member Sen.
Ben Cardin, D-Md., on Capitol Hill on Wednesday.
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U.S. President-elect Donald Trump is still opposed to
the AT&T-Time Warner megamerger and believes it’d
give the media industry too
much power, Bloomberg
News reported Thursday.
Trump’s chief strategist,
Steve Bannon, is also against
the deal, the report said. The
Bloomberg News report said
friends who spoke to Trump
about his views “asked not to
be identified because the con-

versation was private.”
AT&T declined to comment.
Time Warner shares
dropped as much as 3.8 percent after the news but were
down by 1.68 percent by
Thursday afternoon. AT&T
shares were down by about 0.3
percent Thursday afternoon.
Trump has not spoken
publicly about the AT&TTime Warner merger since the
election. He has sent conflicting signals about the $108.7
billion deal that would combine the Dallas-based telecom
company and New York media company. On the campaign trail, he called it “an example of the power structure
I’m fighting” and vowed to

block it. But since the election,
Trump has been surrounded
by merger-friendly telecom
and antitrust advisers.
Trump’s transition team
met with some AT&T officials
and reassured them about the
acquisition in late November
or early December, The Financial Times reported.
AT&T CEO Randall Stephenson has said he’s optimistic
about the Trump administration and believes AT&T would
thrive under it.
Trump will not decide
whether the merger is approved or rejected — but he
will appoint and likely influence those in the Department
of Justice who make that call.
Trump’s mixed actions
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have some industry analysts
and investors wondering
whether his antitrust policies
will reflect his populist views
on the campaign trail or a probusiness philosophy that’s
typical of the Republican party.
If approved, AT&T would
gain ownership of Time
Warner’s highly valued TV
networks, movie studios and
popular entities like HBO,
CNN and Warner Bros. Studios. It could help advance
AT&T’s transformation into
an entertainment company.
AT&T launched its first online
TV streaming service, DirecTV Now, in November.
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